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Participation and Representative Democracy
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How Do People Come to the Decision to Vote?
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Does Campaign Advertising Matter?
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Sleeping Giants
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Data and Analysis
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Exposure to personally salient ads
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Results
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Voting in 2004

Age

Education

Income

Sex

Race

Marital Status

Church Attendance

Years at Current Residence
Strength of Partisanship
Interest in Politics

Newspaper Readership
Mobilizing Contact

Salient issues

Voter Registration Closing Date
House Competitiveness
Senate Competitiveness
Gubernatorial Competitiveness
Presidential Competitiveness
Positive Ad Exposure

Negative Ad Exposure

Total Ad Exposure

Exposure to Personally Salient Ads

Constant

Coefficient

019 (.004)***
252 (.037)***
172 (.039)***
121 (.149)
163 (.218)
.081 (.130)
249 (.053)***
604 (.142)%*
427 (.070)**
570 (.076)**
.054 (.024)**
395 (.209)*
-.121 (.126)
337 (.106)**
333 (.281)
103 (.204)
-.034 (.213)
928 (.711)
-.000 (.000)
-.000 (.000)
.000 (.000)
.093 (.040)**
-6.060 (.715)***

Standard errors in parentheses.
*indicates significance at .10 level
**indicates significance at .05 level
***ndicates significance at .01 level

N=3952
Pseudo R?=.250




Predicted Probabilities of Voting

MinimumMaximumDifference

Age 91.3 97.9 +6.6
Education 844 977  +13.3
Income 89.1 97.0 +7.9
Church Attendance 921 97.0 +4.9
Years at Current Residence 91.1 95.1 +4.0
Strength of Partisanship 89.1 96.8 +7.7
Interest in Politics 86.0 97.2 +11.2
Newspaper Readership 93.7 95.6 +1.9
Mobilizing Contact 95.1 96.7 +1.6
Voter Registration Closing Date 95.1 97.4 +23
Exposure to Personally Salient Ads g5 97.6 +2.6

Note: 100,000 simulations performed for each using Clarify Software
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Conclusion and Direction for Future Research
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Appendix: Question Wording and Response Coding
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